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Social Media Participant Workbook

Social Media

What is it? What are the major
Benefits?

A form of electronic
communication
through which users
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Social Media Landscape
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3 E-Blogger
Share Your Thoughts

gl = Instagram
( ’ Share Your Life with Friends Through a

Series of Pictures

Pinterest

Collecting and Organizing Things You Love

YouTube

Broadcast Yourself

Twitter
\ Follow Your Interest

Facebook
l Give People the Power to Share and Make
the World More Open and Connected

Tricks of the Trade

essage: The Jargon:

0 Characters or Less e # Hashtag

nt, seful, and - @ Tag/Me

nd and * QR

ocial Media & Condition Chang

E-Blogger
Facebook

Twitter

Instagram

YouTube
CONDITIONS:

Cultural
Practices,

Pinterest

Opportunities,
Prices, Laws and
Policies, Norms




BY HOUSEHOLD INCOME BY POPULATION DENSITY
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WHICH NETWORKING SITES ARE MORE APPEALING TO SPECIFIC DEMODGRAFPHICS?

PINTEREST: Rural residents, women, .'-' 3 INSTAGRAM: African-Amaearicans,
whites, some laval of collegea Hispanica, urban residents, 18-29 yaar
education or highear, middle 1o higher oS, WOrten
income
- TWITTER: 18-29 yeaar olds,
FACEBDDK: wWwomean, 18-29 year olds African-Americans, urban residents

WHICH SOCIAL MEDIA SITES DO ONLINE ADULTS USE?
FACEBOOK LINKEDIN TWITTER PINTEREST INSTAGRAM TUMBLR

) (o) (») () (&)

B7 % 20 % 18% 15% 13% 8%

INTERESTING FACTS ABOUT AGE AND SOCIAL MEDIA

= Linsurprisingly, stratification of age in social media use has remained the same since 2005:
thare has consistently bean highar social natworking usage amongst tha youngest demographic
{18-29 yvaar olds), and lass usage as age INncreasaes

= Although 18-29 yvear olds have always maintained tha higheast percentaga of social media
usage, theair ovearall usage dropped for the first recorded tima in Decembar 2012, from 929 o
B3% — their lowest recorded usage in over two years.

= Wrhilea every demographic dropped its social meadia usage in Decembar 2012, thea only age
damographic that increased its usage during that period was 30-49 yaar olds, who increased
from 73% to 77%

docstmc @ 2m3 n0CSTOE. ING ALL RIBHTS RESERVED SOURCE: PEW RESEARCH CENTER
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Activity

Instructions:

Each table will pick a social network
assignment from the bag. Considering the
basic function of the assigned network

1. Develop a message (text, photo/video
concept)that would work as part of a
social marketing strategy geared
toward preventing underage drinking
among college aged girls 18-20 years
old.

2. Which three conditions would you be
affecting in order for this to be
considered part of an Environmental
Strategy.
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Klout Score:

www.klout.com

Influencer

*Representative of your
overall social media influence

*Scores are determined over a
large period of time, and is

not necessarily representative M o m e n ts

of your number of followers
and friends or activity but
your ability to drive action
with your content

*Scores range between one
and 100 with the average
Klout score being 40.

Network Tracking/Profile Statistics

* Audience Demographics

— Age, Gender
— Geographical Information

* Points of Access
* Numbers



http://www.klout.com/



